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Abstract
Right Sharing of World Resources (RSWR), based in Richmond, Indiana, 
is a successful microfinance organization that empowers marginalized 
women in Kenya, India and Sierra Leone. Although established in 1967, 
RSWR remains a small organization compared with other NGOs and has 
not had the time or expertise to update its website or to take advantage of 
the power of social media for outreach and public relations. The first 
project was to complete a total redesign of RSWR’s website as well as a 
new branding campaign.  This project is to develop and implement a social 
media strategy that will enable RSWR to better communicate its message 
to its target audiences, such as donors, volunteers and the public at large.  
Building on the methodology used for the website redesign project, I 
interviewed key players and investigated social media best practices, 
specifically the social media approaches of small firms and non-profit 
organizations. Among my findings are that an organization should have a 
written policy and limit the number of people who can publish social media 
content. A social media strategy must be dynamic and there should be at 
least one person dedicated to content management. Content must be 
fresh, sincere and purposeful, never arbitrary or perfunctory and should be 
consistent with RSWR’s overall branding efforts and public persona.  This 
same methodology for developing a social media strategy could be used 
by nearly any small entity that has to be very judicious in how it 
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RSWR sponsored group Gimildi Friends 
from Kenya took on a poultry-raising project.  
One woman pictured, Befry Munai, began 
with 3 indigenous hens and a rooster.  A 
microloan from RSWR enabled her to buy 6 
more hens.  Now Befry has over 80 hens.  
Selling some hens has allowed her to pay 
for her son’s education
RSRW beneficiary in South India 
weaves thatch as part of her 
entrepreneurial venture.  Women in 
Sarwathi’s group buy palm leaves from 
landowners for 5 rupees and after 
weaving the material together, sell the 
pieces for 15 rupees.
70 women farmers in Sierra Leone are benefitting from an RSWR grant to help them expand 
beyond subsistence farming.  Agriculture is the main industry of Sierra Leone, one of the poorest 
countries in the world.  These women are now growing crops of cassava, groundnuts, potatoes, 
rice, and okra.  These women walk several miles to reach the nearest town to sell their goods at 
market.  800 women are waiting in line for assistance from the partner NGO of this program.
